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T ertiary education minister Steven Joyce 
recently confirmed details of a model 
that means tertiary education providers 

receive a proportion of their funding based on 
performance.

From 2012, five per cent of providers’ funding 
will be based on their performance against some or 
all of the following indicators:

course completion»
qualification completion»
progression to higher study »
the number of students retained in study.»
Joyce says this approach will provide financial 

incentives for providers to continually work to 
improve the educational performance of their 
students.

General manager of HealthEd Trust Julie 
Sparks says HET much prefers performance-based 
funding because “it keeps everyone honest”.

“Funding should be linked to performance, it 
makes sense,” says Sparks.

Joyce’s fine-tuning deals with the fact the bulk 
of funding for providers comes as per each training 
agreement: when a trainee signs up for a course.  
But with a high turnover in the aged-care sector, 
people who have sent in training agreements have 
frequently resigned.

“By tracking progress, providers including HET 
and CF can monitor how far along each trainee is,” 
says Sparks.

She says tracking has been minimal in the past 
and that once a trainee agreement has been signed, 
it may be hard to find out if the trainee even 
started the training. 

Careerforce CEO, George Nimmo says 
Careerforce is contacting workplaces with trainees 
who have not registered credits in 12 months. 

In cases where the provision of additional 
support will not lead to a qualification completed 
within the required timeframe, Careerforce 
is required to terminate the trainee’s training 
agreement. 

New ITO board at work
The new Careerforce board has met for the first time – left to right: Pene Brown (Maori aspirations), John Ryall (employee knowledge), Dr Colin Hayes (mental health 
& addiction), Ray Lind (home & community support), Richard Westlake (independent chair), Helma van der Lans (government policy, strategy & workforce develop-
ment), Chris Harris (disability) and Martin Taylor (aged-care residential). Absent: Dr Frances Hughes (contract, project & risk management).

Providers’ performance to be rewarded

Knox nabs staff 
development award
Elizabeth Knox Home and Hospital has taken 
out the Health Ed Trust Training and Staff 
Development Category of the INsite/NZACA 
Excellence in Care Award.

“Staff were thrilled when we got back with 
the award,” says CEO Jill Woodward Knox. 
“It reflects so well on them because it’s a team 
effort. People are committing to attend training, 
and they are also supporting their colleagues to 
attend. So this award is felt right across the team. 
Residents are also delighted and the whole Knox 
community will be celebrating this achievement.” 

Knox’s training programme was designed to 
challenge the traditional approach to aged-care 
delivery. It required trainees to assess themselves 
and their beliefs about aged-care.

The programme involved three consecutive 
days of activities with a lot of role-playing where 
trainees “put themselves in the residents’ shoes”. 

90 staff are now trained as Eden Associates, 
and 16 RNs have been part of the Liverpool 
Care Pathway trial at the pilot site. 

“We have learned that risk-taking is not risky. 
Some things work, others don’t. That’s OK – just 
get on with it and move on.”
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Careerforce CEO George Nimmo is to retire 
from CF. He says he is “proud and honoured” 
to have been at the helm of the industry 
training organisation which has seen huge 
growth during his more than seven years in 
charge. “I am now ready to move on to new 
challenges,” said Nimmo, who told incoming 
chair Richard Westlake of his decision before 
CF board elections.

ITO’s CEO to move on

Pull-out supplements
LEADERSHIP & MANAGEMENT
Leadership & Management comes with the April/May issue of INsite 
and April issue of Nursing review. It features articles on what’s topical 
and newsworthy in healthcare staffi ng and recruitment. 
DEADLINES 2011
Booking deadline  26 April 
Material deadline   27 April 
Published  June/July

INSITE: EDUCATION & TRAINING
INsite: Education & Training is a pull-out within the August/September 
issue of INsite. It examines all the latest professional development and 
training issues. It also presents a range of educational materials for the 
aged-care and retirement sector’s caregivers, managers and clinicians. 
DEADLINES 2011
Booking deadline  29 July 
Material deadline   1 August 
Published  August
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INsite’s active involvement in 
the aged-care, retirement and 

community care sectors – through in-depth reporting on 
key issues and regular attendance at conferences – ensures 
it delivers the most up-to-date, informative and relevant 
information to its readers.

INsite reaches the decision makers. It is targeted at owners 
and managers of New Zealand aged-care facilities, chief 
executives, fi nancial offi cers, directors of nursing, government 
departments and decision makers directly involved in the 
aged-care and retirement sectors. 

Facts at a glance
Targeted at the aged-care and retirement industry. �
Circulated to all retirement villages, resthomes and  �
aged-care hospitals in New Zealand.
3000+ circulation in New Zealand. �
INsite �  is heavily supported by industry bodies, 
including NZACA, rvA and NZHHA. It features regular 
columns by the leaders of these organisations.
Supporter of major industry conferences and events  �
including NZACA, rvA, NZAG.
Complemented by up-to-date website. �
Bi-monthly. �

Circulation and readership
The tabloid-sized INsite is delivered to all retirement villages, 
resthomes, aged-care hospitals, sector organisations and 
government agencies across New Zealand. It is also sent 
directly to industry associations and board members, 
administrators and general aged-care staff.

Special features
* Also see next page for info on sponsoring a feature.

Vol. 5 Issue 3 – February/March
Falls prevention; Management and fi nance; Focus on  �
the Code of Practice; Education and training; Nutrition; 
Minimising risk.

Vol. 5 Issue 4 – April/May
Outsourcing; Diversional and alternative therapies;  �
Interiors (incl. furniture, bedding and interior design); 
Legal; Sustainability (incl. design and building 
developments); Diabetes and/or dementia.

Pull-out supplement: Leading Employers 

Vol. 5 Issue 5 – June/July
Infection control; Amenities (kitchens, bathrooms and  �
laundries); Clinical and ward care; Catering; respiratory.

Vol. 5 Issue 6 – August/September
Palliative care; Medication management; Medical  �
hygiene; Property; Flooring.

Pull-out supplement: INsite Education & Training (Vol. 3) 

Vol. 6 Issue 1 – October/November
wound care and/or continence; Mobility; village  �
recreation; Technology/osteoporosis.

Supplement: Purchasing Guide 

Vol. 6 Issue 2 – December/January 2012
workplace safety; resident security; Dental care;  �
workforce planning; Technology.
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16 design 
No dead-end corridors

9 clinical 

Dispelling diabetes myths
10 RVa confeRence 

Full preview plus programme

by fiona cassie

Continued on page 2  >>

‘No Vacancies’: ChCh winter looms

Using motels and private houses as temporary 
resthomes are possible options as Christchurch 

prepares itself for a winter with 640 fewer resthome 
beds.

Stella Ward, director of allied health for Canterbury 
District Health Board, said a group of sector leaders 
has started work on finding medium-term solutions for 
the winter and beyond, plus a long-term plan to rebuild 
resthome capacity in the city.

Ward said options that could be explored included 
commissioning private houses, motels or other facilities 
in readiness for the winter. The group is to be lead 
by Chris Fleming, the DHBs’ lead chief executive for 
older people’s health, and includes NZ Aged Care 
Association chief executive Martin Taylor.

Taylor said if a solution is to be found the sector 
needed to think outside the square. He said some 
facilities had already created extra capacity by turning 
large rooms into double rooms and turning sunrooms 
into temporary rooms. It would be up to the board 
and the older people in question as to whether these 

temporary solutions continued as an option.
But Taylor believed the only other short-term option was 

to develop an alternative to traditional large resthomes, 
and to look at buying large four-to-five bedroom houses 
and staff them with caregivers.  

“They key thing now is accommodation,” Taylor said. 
“We know that there’s staff out there but there’s no 
accommodation. He said purchasing 20 private houses to 
turn into ‘homes’ would be “very, very expensive”, difficult 
to organise, and he was not sure whether it was possible.  

“We’ve got to consider whether we are going to bear that 
cost as a nation while more beds are being built.”

Ward said the older people’s health focus now was on 
providing rehabilitation, respite and support services 
for older people this winter, with reduced hospital and 
resthome beds. This included board-controlled new 
resthome admissions in Christchurch. She said board staff 
were working with Taylor to provide an admission process 
that is clear and robust.

“The issue is that with winter demand and an already 
fragile health system we need to make sure that there is 
a single point of entry,” said Ward. She said everybody 
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Home-based challenges  
met by united front
WhIle FebruAry’s quAke has meant traffic jams 
and temporarily out-of-town clients disrupting the work 
and income of Christchurch home support workers, 
competing organisations have joined forces to ensure 
the community’s care needs are met. 

Graeme Titcombe, the chief executive of large home-
based healthcare provider Access, said one of its biggest 
problems more than a month on from the February 22 
quake was ensuring that support workers – who were 
paid per client – could keep their client contact hours up. 

he said the number of clients support workers could 
get to had been cut by half because of road damage 
and traffic problems.

Its concern was echoed by Nurse Maude’s director 
of nursing sheree east, who said tracking clients had 
also been time-consuming, with the police having to be 
called in on occasion to force doors into clients’ homes 
to ensure no-one was trapped or injured inside. Also, 
older and frail clients who did return home from family 
or friends were often leaving again after finding daily life 

Continued on page 2  >>

6 news featuRe 

Telling war stories

The initial quake damage was just the start of the challenges for christchurch aged-care and retirement facilities. see page 18 for our quake focus. 
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Deadlines 2011 

Edition Booking & Material Published

February/March Vol. 5 Issue 3 31 January 15 February

April/May Vol. 5 Issue 4 4 April 15 April

June/July Vol. 5 Issue 5 7 June 15 June

August/September Vol. 5 Issue 6 29 July 15 August

October/November Vol. 6 Issue 1 26 September 15 October

December/January Vol. 6 Issue 2 27 November 15 December

Feature sponsorship package includes:
Full page or 2 x 1/2 pages 

Acknowledgement box on page 2 

Strip advertisement     $5000

SPONSOr A FEATUrE
A very popular and exclusive option is to sponsor one of our special features, positioning your 
company/brand as a market leader, and your products as the fi rst choice for key decision makers 
as well as nurses and patient carers. If you see a feature topic that is of particular interest, please 
reserve this option as soon as possible to avoid disappointment.

www.apn-ed.co.nz www.insitenewspaper.co.nz

Double page spread - POA
Trim: 490mm (w) x 340mm (h) (add 5mm bleed to trim)

1/2 page horizontal
225mm (w) x 160mm (h)

1/2 page vertical
110mm (w) x 320mm (h)

1/4 page vertical
110mm (w) x 160mm (h)

1/8 page vertical
110mm (w) x 80mm (h)

1/3 page 
vertical

72mm (w) x 320mm (h)

1/3 page 
horizontal strip

225mm (w) x 100mm (h)

Full page
Trim: 245mm (w) x 340mm (h)

(add 5mm bleed to trim)

Front cover position
225mm (w) x 50mm (h) 

Inserts  
Casual   $250 per thousand                

3+ issues   $230 per thousand

All advertising rates exclude GST.
Note: all advertising is booked under the current terms and conditions of APN Educational Media.

Display advertising rates
Ad size Dimensions (size in millimetres) Price

Full page 245 (w) x 340 (h) (trim)  $4200
 Bleed add 5mm all round  
 Type area = 225 (w) x 320 (h)

Half page – horizontal 225 (w) x 160 (h) $2690

Half page – vertical 110 (w) x 320 (h) $2690

Quarter page 110 (w) x 160 (h) $1595

Third page – horizontal 225 (w) x 100 (h) $1950

Third page – vertical 72 (w) x 320 (h) $1950

Eigth page – horizontal 107 (w) x 75 (h) $1260

Eigth page – vertical 52 (w) x 155 (h) $1260

Strip 225 (w) x 30 (h) $1250

General display rates

New Zealand display rate  $18.50 per column cm 
Recruitment rate $19.50 per column cm
Australian/New Zealand joint buy rate  available on request
Colour full colour 25% loading 

Preferred positions
Front cover strip 6 cols (w) x 30mm (h)  $2500 

Inside front cover (page 2)  +30%

Inside back cover +25% – recruitment only 

Back cover +35% – recruitment only

Back page strip 6 cols (w) x 30mm (h)  $1000 

Multiple bookings pricing available on request.
Non-standard ad sizes attract a 25 per cent loading.
Accredited agency commission 20 per cent. 
Tip-ons, posters, false covers are available on request.

rATES AND SPECIFICATIONS
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website advertising

HOME PAGE Casual 3 months 6 months 12 months

Box $618.00 $574.50 $534.00 $497.00

Banner $438.00 $407.00 $378.50 $351.50

Tile  $309.00 $287.50 $267.00 $248.00

Button $206.00 $191.50 $177.50 $165.50

INDIVIDUAL PAGES Casual 3 months 6 months 12 months

Box $412.00 $383.00 $356.00 $331.00

Banner $386.50 $359.00 $334.00 $310.00

Tile $257.50 $239.50 $222.50 $207.00

Button $154.50 $143.50 $133.50 $124.00

*All online advertising rates are quoted per month and exclude GST.

SUBSCRIBER EMAIL Casual 3 issues 6 issues

Skyscraper $1185.00 $1125.00 $1066.00

Base banner $515.00 $489.00 $465.00

website advertising specifi cations

Box 300pxl (w) x 300pxl (h)

Banner 468pxl (w) x 60pxl (h)

Tile 300pxl (w) x 150pxl (h)

Button 150pxl (w) x 150pxl (h)

File format GIF, JPG or FLASH file

File size 100KB or lower preferred

Rotation time 11 seconds per ad

Subscriber email advertising specifi cations

Skyscraper 190pxl (w) x 750pxl (h)

Base banner 650pxl (w) x 126pxl (h)

File format GIF* or JPG

File size 100KB or lower preferred

*Email format does not allow for animated GIF or FLASH files.

www.insitenewspaper.co.nz

SKYSCRA
PER

BASE BANNER

www.apn-ed.co.nz www.insitenewspaper.co.nz

INTRODUCTORY OFFER: 20%–30% OFF ALL ONLINE ADvErTISING

20% OFF WEBSITE ADVERTISING

30% OFF EMAIL ADVERTISING

INTRODUCTORY OFFER expires 30 June, 2011

TILE

BUTTON

BOX

BANNER

BOX
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Overview
The Purchasing Guide is a handy-sized (A5), 
annual, time-saving guide providing listings 
of products and services for decision makers 
in the aged-care sector. Published in October 
and circulated with INsite, it is ideally timed 
to help in purchasing decisions for the 
following year.

Facts at a glance
Circulated to all retirement villages,  �
resthomes and aged-care hospitals with 
October INsite.
Targeted at purchasing decision makers. �
3000+ circulation with  � INsite.
Annual publication. �

Advertising options
Early booking opportunity.

Book your full page placement by 15 August 
and we’ll give you a bonus page FrEE to 
promote your products and services. (This 
offer and placement is exclusive of listed 
prime positions.)

Multiple listings discount.

Ten per cent discount for any multiple listing 
placed.

Deadlines 2011
Booking deadline      Material deadline Published

10 September 14 September October

Display advertising rates
Prime positions – full page colour gloss

Ad size Dimensions (size in millimetres) Price

Outside back page (5mm bleed)  158 (w) x 220 (h)  $2000 

Outside back page (no bleed)  128 (w) x 190 (h) $2000

Inside cover – front or back (5mm bleed)  158 (w) x 220 (h) $2000 each

Inside cover – front or back (no bleed) 128 (w) x 190 (h) $2000 each

General placement 
Ad size Dimensions Price

Full page (5mm bleed) 158 (w) x 220 (h)  $1500

Full page (no bleed) 128 (w) x 190 (h)  $1500

Half page  128 (w) x 90 (h) $1050

Quarter page  60 (w) x 90 (h) $750

Business/supplier listing

50 words, including company logo   $250

50 words, no logo per placement  $150

Multiple bookings pricing available on request.
Non-standard ad sizes attract a 25 per cent loading.
Accredited agency commission 20 per cent. 
Tip-ons, posters, false covers are available on request.

Mechanical specifi cations
Format 

A5 (148mm wide x 210mm high).

Bleed  

Full page, 5mm all sides. 

(Text must not go outside image area of 128mm wide x 190mm high.)

File types 

EPS (text converted to paths/outlines), TIFF, PDF fi les accepted. If sending your artwork as a 
PDF fi le, make sure all the fonts are embedded or text converted to paths/outlines. If colour 
ensure all photos are CMYK. 

For in-house design, send your text document and images by email. The images and logos to 
be at 300dpi, line art 600dpi, attached as a TIFF, JPG or EPS fi le. 

APN Educational Media prefers that advertising material be supplied via the Quickcut 
validation and delivery system. By using Quickcut you are assured that your ads will meet our 
exact specifi cations and arrive right fi rst time.

All advertising rates exclude GST.
Note: all advertising is booked under the current terms and conditions of APN Educational Media.

Purchasing 
aged-care sector

guide2011
PROUDLY BROUGHT TO YOU BY 

www.apn-ed.co.nz www.insitenewspaper.co.nz

PUrCHASING GUIDE 2011
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APN Educational Media prefers that advertising material be supplied via the Quickcut 
validation and delivery system. By using Quickcut you are assured that your ads will 
meet our exact specifications and arrive right first time.

Deadlines 2011
Booking deadline        	 Material deadline         	 Published

5 November		  5 November                	 December

Space is extremely limited, to avoid disappointment call to reserve your space today. 

Display advertising rates (size in millimetres)

Top banner            

Displayed across the top of the wall planner your company will enjoy maximum branding exposure 
as the owner of the wall planner. 

595 wide x 70 high. Exclusive position: $5000. 

Vertical spots           

Positioned on the vertical sides of the calendar providing substantial space for your artwork and 
prominent display. 

110 wide x 165 high. Four positions available: $1650 each.

Lower based horizontal spots

Positioned along the horizontal base of the calendar, maintaining your brand for 12 months. 

110 wide x 70 high. Seven positions available: $1000 each.

All the rates are for colour advertisements. 
Accredited agency commission 20 per cent. All prices quoted exclude GST. 
Note: all advertising is booked under the current terms and conditions of  
APN Educational Media. 

Mechanical specifications
Format 

Size: 841mm wide x 594mm high – A1 full colour.

Bleed  

Full page, 5mm on all sides.

File types 

EPS (text converted to paths/outlines), TIFF, PDF files accepted. If sending your artwork as a PDF 
file, make sure all the fonts are embedded or text converted to paths/outlines. If colour, ensure all 
photos are CMYK. 

For in-house design, send your text document and images by email. The images and logos to be at 
300dpi, line art 600dpi, attached as a TIFF, JPG or EPS file. 

Overview
The annual A1 size Wall Planner will be 
supplied with the December/January issue 
of INsite. It provides advertisers with a 
prime location for an entire year at the most 
cost-effective rate.

Facts at a glance
A1 size.��
3000+ circulation with �� INsite. 
Gives advertisers a long-term ��
opportunity to target the New Zealand 
aged-care and retirement sector.
Annual.��

Circulation and  
readership
Wall planners will be circulated New 
Zealand-wide with the December/January 
2011 issue of INsite and delivered to all 
retirement villages, resthomes, aged-care 
hospitals, sector organisations and government 
agencies across New Zealand. INsite is also 
sent directly to industry associations and 
board members, administrators and general 
aged-care staff.
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WALL PLANNER 2012
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